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opening thoughts
by the CEO

While satisfying customers’ financial needs, K&H We promote environmental awareness by

as a market leader is also focused on preserving

the world around it. We reached a major sustainability

milestone in 2021: as a first in the Hungarian banking
sector, we achieved carbon neutrality. This is the
direct result of our sustainable development strategy,
set forth in 2019, which has led to the reduction of
our CO, emission by 74% compared with 2015, and
also of our carbon neutralisation projects aimed at
offsetting our remaining emissions.

K&H started digitalisation in earnest several years
ago. More and more of our services are becoming
available online and their uptake is growing fast.
85% of our clients are active online. 480 thousand
use the K&H mobile bank and 320 thousand pay
with digitised bank cards. This payment method
IS not just convenient but has also proved a useful
safeguard against infection during the pandemic
situation of the past two years. Digitalisation has
also reduced our paper consumption by 60%
compared with 2015. We have cut our use of
other resources, too, during the same period:
water consumption by 65% and total energy
consumption by 21%.

sensitising our employees and business partners to
this topic, providing them with responsible investment
opportunities, and developing and introducing a

responsible lending policy. This activity stretches beyond

our own operations and has still a long way to go, but it
offers us the potential of a better economic and societal
impact towards sustainable development. Although

we have just set out on this journey, the first results

are already visible. In 2021, we stopped financing
projects aimed at prospecting for new oil and gas fields
and the upgrading of existing extraction facilities. At

the same time, we increasingly put our weight behind
sustainability projects the value of which quadrupled
last year. We are among the market leaders in terms of
financing renewable energy generation, where the total
value of our financing has shot up to HUF 120 billion.

Our corporate decisions will continue to be driven by
our commitment to sustainability and innovation, in
which we actively involve our clients and partners.
We trust that an ever-growing number of our
customers and financial-sector peers will join

us on this journey as we continuously strive
to be a front runner in the industry.

Guy Libot
CEO of K&H Group

L R



. our approach



As a leading financial service provider in Hungary, we meet our clients’ needs
by offering them both banking and insurance solutions, enabling them to
make smart decisions and select the products most appropriate for them.

Our innovative services and initiatives reflect our commitment
to constantly improving the standard of our services to clients and
helping them achieve their dreams and protect their values.
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financial
results In 2

» K&H Bank’s after-tax profits: HUF 75 billion

» K&H Bank’s total assets: HUF 5,226 billion

» K&H Insurance’s after-tax profits: HUF 6.7 billion
» K&H Insurance’s total assets: HUF 192.3 billion

loans to public institutions in 2021:

» retirement homes: HUF 4.5 million

» schools: HUF 796.6 million

» nurseries, preschools: HUF 1.5 million
» hospitals: HUF 1.1 million

(Data: 31. 12. 2021.)




Il. our sustainability policy



K&H Group Sustainability
Program Office

The Office coordinates the sustainability activities of K&H Group in Hungary
and embodies our company’s commitment in the course of activities
implemented throughout the country.

our people

good health
and well-being

e

limiting | increasing
our adverse | our positive
impact on society | impact on society

» monitor business operations
» collect sustainability data

» facilitate commitment to this subject on the part Jgﬁgﬁgﬁp‘ﬁfﬂ
of relevant corporate clients and production
» report to regulators
» corporate social responsibility m
financial + decent work and
the 5 working groups of the Program: T resilience economic growth
» business policy, organisational issues, employee involvement action

» sustainability data and indicators

» sustainability risk
» our clients’ commitment

» social issues of sustainability, CSR, communication

i

responsible

_ , consumption
encouraging responsible and production

The CCCA (Collective Commitment To Climate Action) was launched by behaviour on the part
the United Nations Environment Program Finance Initiative (UNEP Fl) for of all employees ‘ N ’
the financial institutions of the world in 2019. The 36 banks that have

already signed the document have undertaken to gradually transform their a%%cggér%%ii(c .
portfolios and their business strategies in line with the 2015 Paris Accord in growth action
order to contribute to the effort of keeping global average temperature rises /\/

below 2°C and preferably at 1.5°C. KBC was among the first signatories of ‘I' @
the CCCA in 2019; the criteria set out in that document apply to the entire o

Group, including the Hungarian operations. In order to deliver on KBC'’s joint local communities & economy

commitment, the Group has set up its KBC Sustainable Finance Program,
which is embodied at the local level in the K&H Sustainability Program.









differently:
the next level

The four pillars of our strategy are just as solid as before: we are and
will remain a bankinsurance group, we will continue to put our clients
first, we will maintain our commitment to sustainable and profitable
growth, and we will also uphold our corporate social responsibility.
These will remain the robust pillars of our strategy in the future as well.

Data Driven Customer Experience

Digital First e

Operational Efficiency pv/

e ~-o  Bomk-Insurance
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lll. our employees



responsibility

to employees

K&H Group considers its employees as its
most important resource and is convinced
that it will be successful only if its staff are
healthy, satisfied, sufficiently motivated and
highly professional and knowledgeable. To
this end, all areas of our human resource
management are aimed at creating an
environment that supports the aligning

of the expectations of employees and

the needs of the company, providing
opportunities for professional growth for
our colleagues and creating the conditions
for a healthy work/life balance.

» there are always opportunities for
improvement in this respect

» our colleagues are given the
opportunity to try and improve
their skills at different departments

» we offer opportunities for staff to thrive,

to do what they are really interested
in and are really good at, so that they
can progress in their careers and

be successful and satisfied in life

In 2021 we maintained the measures we
had introduced due to the pandemic in order
to protect the health of our colleagues.

» we gave reusable face
masks to all our staff

» we created the conditions for more
than 1600 of our employees to
work remotely from their homes










career planning
and development

visits to 2 931 ‘ video
110 (HOHSANG ‘ careers page y interviews
. new
16,61 O ‘ CENCIOSIES 71 2 ‘ employees

boomer Pre-1960 3 o
Gen X o61-1980 | 4 80 B 4
Gen Y 1981-1994 31 2 "

Gen / from 19956 21 7

work experience:
» 31 students on work experience
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enefits

As a leading financial institution in Hungary, K&H makes every effort to develop and operate a
remuneration regime competitive on the domestic market. To this end, we collect market information
at all times and regularly compare our remuneration structure with those of our competitors.

> average performance-related salary increase in 2021: 4%
» HUF 45 million in welfare support
> we helped a large number of our employees purchase computers for online education

K&H has provided its employees with discounts and subsidies and, in 2021, extraordinary benefits
to help our colleagues live a full life. Our employees can also seek legal advice regarding their
personal issues free of charge from our legal counsels; we also allow staff to use their company
cars for free at the weekend, supporting them yet further in a variety of life situations. The Group
- - offers welfare assistance to current and retired employees in need. In addition, we paid extra

//////// ’ . F . . . . .
L o P\ : cash benefits to our employees for their extraordinary performance during the pandemic.

» a program for new mothers
We believe it is important that new mothers who are away from the workplace can keep
up to date with the latest news from K&H Group; this is also intended as a means to
help as many of them as possible to return to their workplace after child-care leave.
> K&H welcome back — 86% returned — 50% part-time. 2021 — 91% returned — 29% part-time
> HUF 40,000 welfare subsidy — 29 employees received the subsidy

> childbirth grant for 6 persons, HUF 240,000

> IVF support 1 person, HUF 210,000




Outstanding work and continual professional development
are possible only under the right conditions.

»
»
»

»

»

excellent working
conditions

bicycle storage
break room
health corner — 4 stationary bikes

In 2021 we took further steps to provide the technical and regulatory preconditions
enabling work from home wherever this was permitted by the nature of the job.
All employees were given smartphones and laptops for remote access.

In response to the pandemic, we offer mental hygiene consultations
online and by telephone to all employees who request it.

»




healthier employees

N\
1967 ‘ occupational medicine
examinations in Budapest
932 ‘ specialist medical
examinations
756 ‘ examinations at our
sites In the countryside
670 ‘ contribution to
the cost of glasses
g %

» gynaecology, dermatology, rheumatology and ear/nose/throat specialist
care is available from our occupational medicine partner

» our staff can now charge the cost of coronavirus tests purchased for themselves
or their close relatives to their unrestricted benefit budget




occupational sa
bank security

We consider it essential that the staff of K&H Group should be aware of
fire protection, occupational safety and bank security issues. The relevant
educational material is available on our servers, electronically.

The number of workplace accidents remained negligible in 2021;
only four cases were reported. Nine persons suffered accidents
while on the road; most of them stumbled or slipped. Each of these
cases was investigated in order to prevent their recurrence.

For safe home office work during the pandemic, our employees
attended an information security e-learning course.

TN

2 o

a9 fire and
-3l OcCcupational

K&H safety training

occupational safety:

986

f|re protection:

s 4,031

information seounty'
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V. our responsibility






digitalisation

results

»

»

There is a steady need for digital banking and insurance. Clients have become more
receptive of such solutions, and the coronavirus pandemic has boosted that trend.
K&H had over 600,000 digitally active clients in 2021; this figure corresponded

to 85% of the entire clientele. Aimost 480,000 persons use the K&H mobile bank,

and over 320,000 use digitalised bank cards. The popularity of payments with smart
devices is obviously growing; more than 1.6 million contactless mobile payments were
effected each month in 2021, 15% of which were initiated with smart watches.

numerous new and innovative payment solutions were offered in 2021, and
the services available in the K&H mobile bank have been expanded:

> the average payment with a bank card through a smart device was HUF 15,000
> 80,000 bank cards were digitalised after the introduction of Google Pay
in April 2021; the monthly number rose by 36% on average
> HUF 6 billion was spent in one million transactions through the GPay
application, which equals HUF 6,200 per transaction
> the number of Apple Pay users reached 240,000 in December 2019






4 P C sustainability in our business

responsibility
towards clients

make smart decisions

simplification
We strove to make daily banking simpler, safer and our efforts at online and physical accessibility
more innovative in 2021: were completed last year; 158 physical
customer points are now accessible
» a single visit to a customer point is
sufficient to take out a home loan, because our renewed customer portal provides an customer
all other processes can be carried out overview of all insurance products in one place fast and
. o easy access demand
electronically; this promotes the safety of .
our clients and electronic administration more than 950,000 green cards in focus
(insurance coverage certificates) were
we support the digital administration of sent out in digital format last year
K&H business account packages with
preferential electronic transaction order an online risk life insurance calculator was
fees, which is much lower than the fee launched; an advisor can be involved in
payable for paper-based orders the digital contracting process in the mobile
bank and on the direct insurance sales portal

digitalization




V. our corporate social responsibility



financial environmental enterprise health
education protection promotion
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financial
education ! _

» K&H ready, steady, money! » number of competition entrants in
financial educational program the 2020-21 academic year:
In view of the pandemic, the competition > 1,567 teams
was carried out online from the first round > 6,000 students
in January 2021. Thanks to the extended > 488 schools
competition interface, we could safely continue > from 227 communities
extending children’s financial knowledge.
In addition, online preparation materials were » more than 55,000 students over 10 years
offered through the vigyazz#KaPé¢ app, and
the mentorship program was also executed » mentorship program at customer
online, where customer service point staff service points: over 6,000 teams in
provided further knowledge to the competitors. 10 years, with the involvement of 220

personal customer service points
» thanks to the new, online competition interface
the vigyazz#KaPé app has been
downloaded more than 30 thousand times







enterprise promotion

K&H Group has been working for years to assist start-up, developing and family businesses
by promoting entrepreneurial spirit, and by connecting needs with opportunities.

» K&H: “gap in the market”
K&H has more than 120,000 business clients. \We do not only strive to provide innovative banking solutions
but also wish to actively participate in the business community, help companies start and grow their business,
and allow them to make more conscious financial decisions. The website uzletetide.hu offers articles,
e-learning materials and inspiring videos about starting and developing a business, and improving financial
consciousness. Furthermore, fledgling entrepreneurs may ask K&H'’s experts questions and get discounts
for future success. In addition, we have worked as the financial mentors of the business TV show “Shark
Tank” for four years, supporting aspiring participants and business-minded viewers with our experience.

» K&H family business excellence award
The K&H family business excellence award has been created in acknowledgement of the contribution of
Hungary’s family businesses to the economy, and their commitment to the country’s society. In 2021, we once
again rewarded entrepreneurs whose success may inspire other family businesses to reach the next level.
> 4 categories
> 7 award recipients

» K&H family businesses club
The K&H family businesses club has been established as an informal forum where family
business owners can learn from each other and reputable presenters, and can openly
talk about the challenges and successes in their families and businesses.
> 6 years of experience
> 246 hours of presentations
> 59 inspiring events
> 2,314 participants




» K&H NextGen academy
One of the major challenges to a family business is how to pass the company
on to the next generation. It is this succession issue that we wanted to
address with the K&H NextGen academy programs, which were launched
Six years ago to provide comprehensive and inspiring additional knowledge
in fields that promote a company’s future growth and sustainability.

» Start it @K&H
The “Start it @K&H” incubator program, which is run on a purely CSR basis,
awaits primarily early-phase start-up companies that harbour major growth
potential, regardless of the sector they operate in. As Hungary’s no. 1. large
corporate incubator program, “Start it @K&H” is an inspiring community
with an office in Budapest and another in Gyor, where the participating
corporations receive product development and investment support from
experienced mentors for 12 months, tapping into K&H’s domestic and
international network of connections. Eighteen teams joined the incubator
program in the selection process focused on sustainability in the autumn
of 2021. “Start it @K&H” placed third in the ” economy of the future”
category of the “Effect 2030 — community investments awards”.




health

As a leading financial institution, we strive to respond to social needs and
help people live life to the fullest. Consequently, our social responsibility
efforts were once again focused on the Covid pandemic in 2021.

» donation program
In August 2021, K&H donated to the National Ambulance Service HUF 10 for every
online money transfer and bank card payment by retail and SME clients. This donation
drive further promoted the usage of digital banking products at the time of the pandemic.
As a result — with additional contributions by our foundations — we donated HUF 50 million
in total for the purchase of life support systems for children. Consequently, more than
400 life-saving devices were installed in ambulance vehicles. In that way, we encouraged
digital payments while also supporting the tireless efforts of ambulance officers.

make smart decisions!

» K&H MediMagic equipment procurement scheme
K&H Group is a committed supporter of Hungary’s child health care for
the application of innovative diagnostic and remedial procedures. Announced on
an online interface, the K&H MediMagic equipment procurement scheme was
focused on everyday provisions to children in 2021. Including the 11 procurements
in last year’s 18th iteration of the scheme, we have helped child health care
institutions acquire equipment worth HUF 827 million on 512 occasions.

In addition to the HUF 20 million earmarked for equipment procurements in the K&H
MediMagic program in 2021, K&H Insurance and the management company

of K&H funds supported the program with another HUF 3 million. This allowed
further child health care institutions to extend and modernise their equipment.







K&H go!

> mass sport events:

The Balaton Marathon and the K&H go! running night returned
after the pandemic, with 5,169 participants in total.

> Balaton Marathon: 2,904 participants
> 27th K&H Go! running night: 2,265 participants

>» paralympic cooperation:
K&H prolonged and continued the sponsorship of the Hungarian Paralympic

Committee despite the postponement of the Paralympic Games in Tokyo.
In that way, we could contribute to the training of athletes during the pandemic, too.




awards received

‘\‘\\ PRlvA%ré)AZNIEAR.HU
w\\& KLASSZIS

”
FIGYELO TOP200
D N T AZ EV LEGJOBB ”l:(’jKEVEDETTALAP-KEZEL('le
Az Ev PENZUGYI VALLALKOZASA 2021 K&H DOLLAR RUGALMAS ALAP
(FORINTBAN)
I. HELYEZETT
Figyelé TOP200 Global Finance 2021 Top of the Budapest Stock Top of the Budapest Privatbankar.hu “Klasszis 2021”
financial enterprise of the year best trade finance bank Exchange 2021 Stock Exchange 2021 best capital-protected fund manager of
domestic share trading platform share fund manager of the year, K&H Fund Management

of the year, K&H stockbroker the year, K&H funds manager
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best domestic share investment fund, IT security incident management outstanding digital outstanding digital sustainable bank of marketing communication

K&H Investment Fund Management team of the year 2021 insurance company credit institution the year, 2nd place campaign of the year, 3rd place
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VI. GRI index



General standard data provision

Strategy and analysis

G4-1 Opening thoughts by the CEO 3
G4-2 Key impacts, risks and opportunities 5-11
G4-3 The organisation's name 1
G4-4 Brands, products and services 5,9, 24, 26
G4-6 Countries where the organisation is operating 5
G4-8 Markets served 5
G4-9 The organisation's size 5
G4-10 Employee structure 5, 15-16
G4-12 The organisation's supply chain 25
G4-13 Important changes in the reported period 3, 10
G4-14 Implementation of the precautionary principle 20
at the organisation
G4-15 Supported initiatives 10, 13-19, 24-36
G4-17 Entities involved in the organisation's consolidated 5
financial reports or equivalent documents
G4-18 Content of the report 2
G4-19 Key considerations 3-13, 15, 23-26




Involving stakeholders

G4-24 Stakeholder groups to which the organisation is committed 5,9, 12-13, 24-35
G4-25 Principles underlying the relationship with stakeholder groups 4-11
G4-26 Stakeholder management system 14

Report profile
G4-28 Reporting period 1
G4-32 Compliance level GRI pages

Governance

G4-35 Delegation of powers related to economic, environmental and social 14
responsibilities

Ethics and integrity

G4-56

Category: Economy
Economic performance

The organisation’s values, principles, standards, and norms of conduct

Indirect economic impacts

G4-DMA

General reporting about management style

G4-DMA General reporting about management style 3,5
G4-ECT Direct economic value generated and distributed 5
Market presence

G4-DMA General reporting about management style 3, 9, 23

3, 5—7, 23

G4-ECY

Development and impact of supported infrastructural
iInvestments and services

24, 26




G4-ECS8

Significant indirect economic impacts and their extent

Category: environmental protection

Energy

3, 24-26

G4-DMA General reporting about management style 7-9
G4-ENT Quantity of used materials in terms of mass or volume 8
G4-EN3 The organisation's energy consumption 8
G4-ENG Reduction of energy consumption 38
G4-DMA General reporting about management style 7-9
Emission

G4-DMA General reporting about management style /-9
G4-EN19 Reduction of greenhouse gas emissions 8

Products and services
G4-DMA General reporting about management style 3-11
G4-EN27 Impact of initiatives aimed to reduce environmental pressures from 8

products and services

G4-DMA General reporting about management style 7,23
Suppliers
G4-DMA General reporting about management style /-9

Evaluation of suppliers in terms of environmental protection




G4-DMA General reporting about management style 25
Category: society

Subcategory: HR practice and fair conduct at work
Employment

G4-DMA General reporting about management style /7,10-11, 13

G4-LA3 Employee retention and returning to work 18
after parental leave (data by gender)

Occupational safety

G4-DMA General reporting about management style 13, 20-21
G4-LA9 Average number of training hours per year 14
G4-DMA General reporting about management style 13-14
G4-LA10 Programmes aimed at skills development and life-long 13-14

learning designed to help employees to stay continuously employed
and/or conclude their career

Diversity and equity
Subcategory: human rights
G4-DMA General reporting about management style 14

G4-HR3 Number of cases of negative discrimination 15, 26
and measures aimed at prevention

Evaluation of suppliers in terms of human rights



G4-DMA General reporting about management style 25
Subcategory: society

L ocal communities

G4-DMA General reporting about management style

Anti-corruption measures

G4-DMA General reporting about management style

Anti-competitive behaviour

Subcategory: product liability

Health and safety of clients
Client data protection
G4-DMA

General reporting about management style 23




